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/ past is all encompass-
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“CLEANING HOUSE”

he client population of s

stance abusers, co-dependénts,
and Adult Children of Dysfunctional
Households provides the NEP coun-
selor with a wonderful array of
resources. As we know/, the clients
themselves are an extremely valuable
source. As I have discussed in pre-
vious articles, our ﬂjents have all of
the resources ngcessary to create
change. Itisupto us, the counselors,
to awaken our/client’s awareness of
their resources and to then assist them
to take ownership and utilize those
resources. /

f
I have found in my work that before
an individual is able to (KL
recoghize, much less utilize
resources, they must stop
reacting to their past. When
a/client’s past is their =
present, their only future is {EE
When the N
YWt

ing in the present,
through images,
sounds, and feelings,
the result can be con-
fusion and immobility.

The intervention
which I wish to intro-
duce in this article is
designed as a first step
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toward bringing an individual away
from being an emotional prisoner to
the past. Itis designed to reduce the
confusion created when an in-
dividual is immersed in their past,
when they are continuously be-
sieged by the voices, images, and
feelings of the past. Dorothy was in
just such a state of confusion. “The
Attic Peace,” as I call this metaphor,
is the result of my interpretation of
Dorothy’s description of her mind.

j Dorothy
Sn was a sub-




stance abuser of Valium, sexually
promiscuous, and an Adult Child of
a Dysfunctional Household.
During one of our first sessions, I
asked Dorothy, “What stops you
from changing?”

Dorothy: “I can’t think.”

Matt: “What stops you from think-
ing?”

Dorothy: “My head is a mess.
There is stuff all over it. Ican’t find
any thought and it’s like there are
several different radios playing at
once and they are all on different
stations. I’'m trying to answer you
but I can’t think.”

As1listened to Dorothy describe her
mind, I pictured an attic in an old
house. My picture was of an attic
filled with clutter and in chaos.
Everyone who had lived in the house
had each left many things in the
attic. All the things were in disar-
ray. Just as the attic was cluttered
and in chaos from everybody’s
‘stuff,” Dorothy’s mind was clut-
tered and in chaos. Old imposed
beliefs, past mixed messages, and
early abuses were creating mental
and emotional chaos. Dorothy
couldn’t think because she kept
hearing everyone telling her what to
do. She was unable to make
decisions because she wanted to
make decisions that met all the con-
flicting standards and values
imposed on her by others. She was
unable to even identify her feelings
as they shifted with each image from
the past.

Dorothy and I began talking about
the ‘stuff’ in her mind. I began to
compare an imposed belief to a
worn-out shoe, an abusive incident
to a faded magazine. Little by little
we began to pull apart and identify
the ‘stuff’ in the attic.

Dorothy and I then planned a visit to
the attic. I asked her permission to
have only her voice and mine be
allowed to enter the attic on this
visit. She agreed. I'used a progres-
sive relaxation technique with
Dorothy to induce a light trance and
then proceeded.

“Imagine your whole body as your
house. It really is, you know.
There have been many events in this
house and many experiences, some
fun and some not, some okay and

some not. Ponder for a moment
where the attic of the house is. And
now ask yourself, just yourself, if it
is okay to clean the attic. You have
tended to the body of the house by
keeping it clean and fresh looking
and perhaps now would be a good
time to clean up inside. Perhaps
with a little help from me, we can
clean up the inside of your house.
Ponder ascending to the attic bring-
ing with you an extra light and some
empty boxes. We can clean out the
things you don’t need and clean up
those heirlooms you value. As you
sort through items begin to recog-
nize who each item belongs to and
if it still has value for you or them.
Place your treasures in one area and
what belongs to others place in the
empty boxes. As you let go of other
people’s things you can feel better
about yourself. Continue sorting
and remembering what stuff
belongs to someone else and what
stuff is yours. It is important to
know that no one has a right to store
their stuff in your attic without your
permission. As you continue, real-
ize that at some point in the past
some of these things in the attic had
merit. Recognize what you need to
remember and then put the item in
its appropriate box.”

As the visit to the attic continued,
Dorothy was able to let go of a good
deal of the ‘stuff’ of her past which
did not belong to her. When she had

Are you still stealing a
look at a friends copy of
Anchor Point?...
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finished in the attic, she put the
boxes that were filled with ‘stuff’
that wasn’t hers out with the trash.

At our next session, Dorothy and I
began to bring the heirlooms down
from the attic so she could enjoy
them. They included her first “A”
in school and her high school
diploma. Dorothy chose to keep
one radio. She wanted to hear the
station with the voice of her
grandmother on it, as her
grandmother had a gentle voice and
was a friend.

Dorothy asked to postpone our next
session for a week, saying that she
wanted time to think about the pos-
sibility of a new agenda for herself.
When we did next meet, Dorothy
announced her new agenda. She
was going to clean up her Valium
habit and stop her promiscuity.
Dorothy was ready to clean up the
rest of the house.

“The Attic Peace” recognizes that
resources are often hidden behind
confusion and clutter. Specifically,
“The Attic Peace” is a way of
chunking down clutter and inter-
ference from the past to a workable
level. Notuntil such interference is
diminished will a person be able to
discover resources and move
toward an ownership and utilization
of them. Put another way, inter-
ferences from the past need to be
minimized before a person may
benefit from interventions aimed
directly at changing the individual’s
presenting problem. “The Attic
Peace” is a way to accomplish this
task.

Matthew J. Tierney has been a counselor in
private practice for over 10-years. He special-
izes in working with addictions and adult
children of dysfunctional houscholds. He is a
trained hypnotherapist and an international
NLP trainer. He may be reached at the Wayne
Organization of New Resources, 24 Archung
Road, Wayne, NJ, 07470, (201) 694-2274.

This and That/British Research

Aluminum Proved to be a Link to Alzheimers

A recent British study has shown that Alzheimer’s patients may have a
defect in their blood stream that allows the accumulation of aluminum in
their brain. Aluminum has long been suspected as the cause of this
disorder.

This study (conducted by none British and French researchers) could be a
breakthrough in diagnosing individuals with Alzheimers (a mind-destroy-
ing, incurable disease common among the elderly). Up to this time, there
has not been a specific test to diagnose the presence of this deadly disease.

Aluminum may accumulate in the brain of Alzheimers patients because
they have a defective transferrin. This blood protein normally binds the
aluminum in the blood stream. The report in Lancet, a United Kingdom
medical journal, concluded, “People without this defect would be protected
from the neurotoxic effects of aluminum. The presence of the defect could
be used as a diagnostic test for Alzheimer’s disease.” This breakthrough
could also begin developmental guidelines for future studies.

100,000 Americans die of Alzheimers. This disease affects 2.5 million
Americans and 750,000 British citizens.

Prescription Light

A new breed of scientists called chronobiologists are out to change the
confused time clocks of weary travelers and shift workers.
Chronobiologists are psychologists, physicians, mathematicians, and
physiologists that all study the biological rhythms that produce hor-
mones and set sleeping patterns and body temperature. Their job is to
reset the human body clock that goes out of sync. Some interesting
discoveries are:

o Cancer drugs are found to be more effective when administered at certain times
of day.

e Studies have shown a higher incidence of heart attacks, serious sleep disorders,
depression and ulcers in those 21 million American shift workers who regularly
vary their work schedule.

» Supplemental sunlight, high intensity fluorescent lights treatments or spending
certain hours in daylight will help adjust timeclocks gone awry.

g The implications of this study are very important because each year
§ e A jet lag pill that contains the hormone melatonin may be a solution to lessen
: the effects frequent travelers experience. Josephine Arendt, a chronobiologist
. in England has been doing research on this drug since 1984. She has not yet
H found any adverse side effects. Some of her recent research work is with
- Antarctic researchers who are taking the drug.

¢ A transportable goggle that aims light into the retina while the user is reading

may also alleviate time-lag problems.

o Large clusters of light bulbs around a control panel worker who works odd hour
shifts could be enough of a stimulus to successfully realign their scheduling
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If you can’t come in person, get the next best thing

FUTUREPACE AUDIOTAPE PACKAGES

B RELATIONSHIPS: Creating Quality and Fulfillment Led by METHA SINGLETON

Are your relationships bringing you the bliss you desire or are they a source of continued bewilderment and even pain? If you
desire quality relationships, it is possible for you to have them. This three-day seminar created by Leslie Cameron-Bandler will
teach you how.

Tuwelve hours of audiotapes complete with materials package for $75.

B SELF CONCEPT:
The personal strength that carries you through Led by LESLIE CAMERON-BANDLER

“It is important to feel good about yourself”” “You have to like yourself first.” “The most important thing to give your child is
self-esteem” How often have you read or heard these words of advice only to respond inside with “OK, so how do I do it?” In
these tapes Leslie conducts a three-day program that will allow you to create a positive self-concept for yourself, your family and
your clients.

Ten hours of audiotapes complete with materials package for $75.

B EMPOWERMENT: The Power that Produces Success Led by LESLIE CAMERON-BANDLER

Who do some people have a natural ability to achieve success and fulfillment, while others are doomed to repeated
failures? If you would like to learn the internal thought processes that will allow you to achieve the results you desire, listen
-to the EMPOWERMENT training.

Ten hours of audiotapes complete with materials package for $75.

B STORIES THAT CHANGE PEOPLE Led by DAVID GORDON

Do you want to change someone’s behavior; your sor's, your daughter’s, or perhaps your spouse’s? Are you a teacher
or a therapist who desires an artful method to change the attitude, outlook and behavior of your students or clients?

If any of these are true for you, there is an answer. The art of designing and telling metaphors is an elegant, unobtrusive
and powerful way to change people’s minds and their behavior.

Learn this sublime art form from the master. Listen to 18 hours of audiotapes for $175 supplemented with the materials package.

B NEGOTIATIONS: Winning More Than Money Led by MICHAEL LEBEAU

We are —all of us —in negotiations, every day, all of the time. Successful negotiation is vital to life’s working out the way
we want it to. Effective negotiation is NOT achieved by taking advantage of another person. You can get what you want
while building the kind of long-term, satisfying relationships on which everyone’s desired future depends.

Eighteen hours of audiotapes, plus a complete materials package of concepts, definitions and exercises from the FuturePace Workshop
that lasted five days; with results that last a lifetime for $200.

ORDER INFORMATION
EFREEATIONSEIRS S e oo $75 Name
0 SELF-CONCEPT ...... e $75 Address
EEMBEEWERMENE .. i o $ 75 ; ]
ERSTORIETE s e $175 Sl et
O NEGOTIATIONS . .t .o s $200 Phone
S tbteara ] e O Check Enclosed [0 Charge my Credit Card
Shipping it e [0 MasterCard [ Visa  Exp. Date
Sales Tax (CAonly 6%%) $___ Number
TOTAL $-— - & = Signature

Shipping and Handling:
US: Add $2.50 for first item and $1.00 for each additional item. OVERSEAS: Add $4.00 for first item and $2.50 for each additional item.

FUTUREPACE, INC. ¢ P.O. Box 1173 ® San Rafael, CA 94915 ¢ 415/485-1200




This article is excerpted from the Andreas’
new book, Heart of the Mind, published by
Real People Press.

Many of the methods in Heart of
the Mind are useful in healing
or changing difficulties after they
have begun. It is also possible to
utilize the same principles to help
children get a good start in life.
NLP principles make parenting
more enjoyable, as well as more
effective. In our own parenting we
have gained both from the specific
methods in NLP, and from general
methods designed to help each of us
tap into our inner wisdom to guide
us.

Parenting can often seem over-
whelming, making us want to turn
to experts for advice so we can just
follow “good rules of parenting.”
Even more valuable than this advice
1s knowing how to use our own ex-
perience--our inner expert. We all
have more information than we
know we have about our child’s
situation. Gaining access to what
we know, but don’t know we know,
can help us generate possible solu-
tions to problems.

“To die for an idea is to set a rather
high price on conjecture.”
- Anatole France

e Pegite =
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By Connirae Andreas, Ph.D and Steve Andreas, M.A.

Accessing Your Own Parenting
Wisdom

First find a comfortable, quiet place
where you won’t be disturbed for a
few minutes. Take a moment to
relax and get comfortable, so that
it’s even easier for you to benefit
from this process.

Step 1. Think of a difficult situa-
tion with your child. Perhaps your
child has been doing something that
you haven’t known how to handle,
or that drives you up the wall. Are
you worried or concerned about
some aspect of your child? Perhaps
you will select something your child
does, or it might be something about
your child’s feelings. You will get
the most value from doing this if you
pick something that happens
repeatedly.

Step 2. Run your movie of this
situation from your own point of
view. Reexperience the episode.
Imagine you are going through this
situation with your child again.
Start at the beginning, looking out
through your own eyes, reex-
periencing what actually happened.
Notice what information is available
to you, how you feel, and what you
see and hear. If you are someone
who doesn’t “visualize,” that’s fine.

You can just “sense” that you are
reexperiencing this from your own
point of view, and this method will
work just as well. You may want to
go through several examples of this
situation.

Step 3. Reexperience this same
situation again, but as your child.

Run your movies of this situation

from your child’s position. Go back
to the beginning of the same situa-
tion you reexperienced in Step 2.
Stop your “movie” right before the
situation started. Before you play
the movie, this time look over at
your child. Notice your child’s pos-
ture, the way your child is moving,
breathing, etc. Listen to the sound
of your child’s voice. Now step into
your child. Take a moment to be-
come your child. You are now
moving like your child, breathing as
your child, sounding the way your
child sounds, seeing out of your
child’s eyes, and having your
child’s feelings. Let yourself take
on this experience as you now let the
movie of this situation go forward.
If you’re not sure you're “really”
being your child, that’s OK. Just let
yourself do it, and notice what you
can learn.

Next Page >
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Take as much time as you need to go
through this situation as your child,
and notice what new information is
available to you. Do you become
aware of feelings your child may be
having that you weren’t aware of
from your adult point of view? As
your child, do you notice something
your child wants or needs that you
hadn’t been aware of? What else do
you learn by being your child?
What sense do you get about what
your child is experiencing in his/her
own world, and how they are deal-
ing with it?

What do you notice about your own
behavior as you watch and listen
from your child’s position? Does
your behavior seem different to you
from this vantage point? For now,
just take note of what you learn from
doing this. If you notice that part of
your own behavior seems very inap-
propriate from your child’s
position, you can be pleased that
you got new and useful information.
If you learn something about what

your child may be feeling, you can
be similarly pleased.

Step 4. Reexperience this situa-
tion as an “Observer.” Run the
same movies again, but this time
from an outside position. Watch
and listen to that experience from a
point of view that is off to the side,
allowing you to see both yourself
and your child at the same time.
Observe the experience as if you
were watching a movie of someone
else.

Notice what you learn from this
position. Do you notice something
about the way you and your child
respond to each other? How do
things look and sound to you as an
outside observer? What do you see
more clearly about yourself and
about your child?

Step 5. Making use of your infor-
mation. You’ve just experienced
your problem situation from three
very different and very important

]

e

positions. What information do you
have now that you didn’t have
before? What ideas do you have
about your child and what you can
do, given this new information?

Most parents gain a lot of interesting
information by becoming their child
in Step 3. You may have a new
sense of what your child feels or
wants which you didn’t have earlier.
This information is a gold mine for
parents.

At the same time, we recommend
being very tentative about using
what you learn this way. No one
ever completely knows what
another person is thinking or feel-
ing, so when we do this we are
“making it up,” and need to check
out our hunches carefully. This
process can help us tremendously in
gaining better intuitions about what
others are experiencing, but they are
still the experts about themselves.

For example, if you sense that your
child wants to feel safe, you may
want to provide more experiences of
safety for your child. You may
decide to try out having a quiet time
each evening before bed when you
just hold and rock your child. Then
you can notice how your child
responds. Does your child act more
relaxed and comforted at the time?
Does his behavior change the next
day in ways that you like? If so, you
will probably want to continue your
new ritual until the child loses inter-
estin it. Butif your child prefers to
get off your lap and play on the
floor, you may want to try some-
thing else.

Itis almost never helpful to tell your
child what you think your child
feels. Evenifyou are right, itusual-
ly annoys children (as well as adults)
to have someone else tell them what
they are feeling.

" May 1990



THE VACATION THAT WILL LAST A LIFETIME!
FUTUREPACE SUMMER RESIDENTIAL CERTIFICATION TRAININGS

EXPERIENTIAL DYNAMICS

David Gordon's powerful NEW NLP training design
» MODELING CERTIFICATION

Learn how to model desired experience and behaviors
for yourself and make them available to others
June 4-8 and June 25-July 13

» NLP PRACTITIONER CERTIFICATION
All new certification training includes:
— Underlying Structures: Making sense of experience
— Wisdom of the Context: Generic patterns of problems
— Intervention Protocol: What to do when
May 29-June 22

» NLP MASTER/MODELER CERTIFICATION

Get it all! Learn to model and become a truly skilled

IMPERATIVE SELF CERTIFICATION

Leslie Cameron-Bandler’s NEW personality model

B Uncover the limiting beliefs that run your life—those
unsolicited learnings that are the result of your early
environment

B Learn how to elicit and represent simultaneously the
core personality patterns of any individual

B Learn how to adjust those patterns to free yourself and
others from the bondage of childhood

Master Practitioner
June 4-July 13

July 16-August 16

Trainings will be held on the picturesque Dominican College Campus in the San Francisco Bay Area. Weekends will be
free to explore beautiful northern California.

Contact: FuturePace, Inc., P.O. Box 1173, San Rafael, CA 94915, (415) 485-1200

Self, Other, and Observer:
A Key to Wisdom in many
situations

The essence of this method is to
guide ourselves through three major
“positions” or “viewpoints” in our
lives. We can experience any event
as ourselves (Self), as another per-
son in the experience (Other), or as
someone else might view it (Ob-
server). As most of us go through
our lives, we usually experience
things from our own point of view.
This gives us access to some infor-
mation, but not to all that is
available. If we take the time to
notice what information is available
when we become the “Other,” or
when we become an “Observer,” we
gather much more data upon which
to base our actions and feelings. In
essence, we become much “wiser”
as we gain access to much more
information. This ability is a
tremendous asset, not only in
parenting, but in creating lasting in-
timacy with someone else, and in

building respectful and successful
business relationships.

You may have found one or two of
these positions more familiar than
the others. This, too, can be valu-
able information for you. Some
people rarely or never take the “Ob-
server” position. This means that
for them, most new information will
come from taking the “Observer”
position more frequently. Many
people like to talk about difficulties
with a friend in order to get an “out-
side perspective.” When we take
the “Observer” position to look at
our own lives from this stance, we
can offer this perspective to oursel-
ves

Some people rarely or never ex-
perience the “Other” position.
These people are often accused of
being rude or offending others, or
of having “poor social skills.”
Often this is just a matter of not
knowing how to literally “become
someone else,” so that they can real-
ize how their behavior affects

another person. Someone in this
situation will gain most by trying
out the “Other” position more often,
because this is where more new in-
formation will become available.
For centuries, people have
described the value of “walking in
someone else’s shoes.” This
process gives us a direct way to do
it. With a little practice, it can be-
come a detailed and finely tuned
ability to notice other people’s
responses.

Although it may sound a little
strange, some people rarely ex-
perience life as themselves. It is as
if they are almost always an outside
observer, seeming “distant,” or
“unemotional” to others. Others
are always thinking about things
from someone else’s point of view,
never their own. These people can
gain a lot more from life by learning
to experience their own position.

Each of us can gain by noticing
which position or viewpoint is least
Next Page >
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« Learn to "mentally photograph" the prinled page at
rates exceeding 25,000 words per minute.

+ Based on NLP, accelerated learning and pre-
conscious processing.

= Approved by the Minnesota Department of
Education.

PhotoReading

+ Courses offered world-wide.

- Satisfaction guaranteed!

« Instructor certification training offered August 3-16.
+ Sponsor a class in your area.

« Call for a free informative tape and brochures with
international calendar.

+ Double induction, NLP, whole brain, personal
achievement tapes.

« 12-track, digitally recorded.

« Available for re-sale.

« Sells well to individual consultation clients as well
as seminar aftendees.

« 12 titles with 6 more coming in 1990.

« At $34.95.. New Behavior Generator and New
History Generator.

- At $24.95...Sales Leap, Ideal Weight, Prosperity,
Smoke-Free and Get Around To ff.

+ At $14.95...Seli-Esteem Super-charger, 10-Minute
Supercharger, Memory Supercharger, Deep
Relaxation and Holiday Cheer.

« Buy any three and get a $14.95 tape for FREE!

+ 30-day satisfaction guarantee.

« Fast delivery.

« Call for free catalog.

Celebrating

612-475-2250 » 800-735-TAPE

Learning Strategies Corporation
900 Wayzata Boulevard, Wayzata, Minnesofa 55391-1857 USA

BREEY Call 24 hrs for
free information:

1-800-735-TAPE

familiar to us, and practicing that
position more often. By gaining
more balance in our ability to take
the position of “Self,” “Other” and
“Observer,” we have three times the
information and wisdom than if we
took only one position.

Nonverbal Rapport with Your
Child

Most parents want to have a deep
connection with their children, and
some succeed. You can utilize a
nonverbal rapport process to help
you establish that connection with
your own child--and you may be
surprised about other benefits you
notice as well.

Early in the development of the field
of NLP, it was discovered that

“A cynic is not merely one who reads
bitter lessons from the past, he is one
who is prematurely disappointed in the
future,”

- Sidney Harris

e e e 2 e s R e R e SR E U Y,

people who are in deep rapport with
each othermatch each othernonver-
bally. For instance, when two
people are sitting in a restaurant,
deeply involved with each other,
they are usually matching each
other’s body posture, voice tone,
and tempo. If one suddenly started
talking much louder or much softer,
or faster or slower than the other,
the smooth communication cycle
would be interrupted.

A baby in the babbling phase is
thrilled to have a “babbling” con-
versation with someone who will
use the same sounds, with the same
rhythm and tempo. When a young
child is in a shy phase, it’s often
possible to quickly establish rapport
by being “shy” along with him. As
the child hides behind mom or dad,
you can “hide” behind your hands.
Then you can cautiously peer out at
the child, and quickly pull your head
back behind your hands as soon as
the child notices you. Usually the
child will become very interested in

your shyness, rather than being so
focused on his own.

You are probably already matching
your child some of the time. You
can experiment with nonverbal
matching at other times, to discover
the impact it has on your relation-
ship. Sometimes it seems a bit
awkward at first, but as it becomes
automatic, most parents find that
they feel more connected to their
child in a new way. You can match
your child’s breathing, your child’s
voice tone, or your child’s move-
ments.

As you do this, your child uncon-
sciously experiences a deep
acknowledgement. We have all ex-
perienced the “brush off” when
someone said “Yes,” but nonverbal-
ly shouted “No.” What can be more
completely acknowledging than
having someone nonverbally recog-
nize not just what we say, but all of
our communication--the way we
breathe, speak, and move? When
we match our children’s com-
munication, it is as if we are saying,
“I am noticing you. I am respond-
ing to you. I am acknowledging you
as unique, and different from any
other human being — and I am
responding. I am changing who I
am for this moment to match you. I
am being with you in a very basic
and core way.”

I have attended a number of parent-
ing classes that recommend just
“being with” a child when you don’t
know what else to do. It’s excellent
advice. And when you know how
to match your child’s nonverbal be-
havior, you have a specific way to
be with your child that establishes a
deep connection of respect for who
your child is. For that moment, you
are not doing anything to your child
or trying to change your child. You
are just acknowledging who your
child is. And what could be a better
demonstration of acceptance than

Page 8
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being your child — through mirror-
ing their breathing, voice tone, etc.

Inviting Gradual Change

Out of the connection and accep-
tance that comes from nonverbal
matching, your child may feel more
receptive to small shifts in behavior.
You will be in a better position to
invite gradual changes in your
child’s behavior.

When our children were infants, we
often held them and matched their
breathing to gain rapport. It’s dif-
ficult to breathe as fast as an infant
breathes, so instead we gently
placed a hand on the child’s stomach
or back, and allowed this hand to
follow the child’s up-and-down
breathing movements. Sometimes
we stroked his head or back in time
with his breathing, stroking
downward with each exhale. Non-
verbally we were responding to the
child — letting him know we were
“with him.” This usually had a
noticeable calming effect. When
our children cried or were agitated,
we began by matching their breath-
ing, and then very gradually made
our movements smoother and
slower, inviting the child to follow
to a calmer state. If the child was
not ready to follow, we did not in-
S1st.

It’s possible to match breathing and
movement with newborns. As
children get a bit older, we can also
match voice tone and tempo, and in
other ways. Sometimes you’ll want
to just match. If you want to help
your child enter a calmer or more
resourceful state, you can first
match, and then very slowly change
your own behavior to being more
calm or resourceful. This guideline
we use is to change your be-
havior only as fast as your
child follows. When your
child follows you into a cal-
mer, more resourceful state,
it is as if your child is first
experiencing, “Oh, I am un-

derstood, he is matching me. I must
be OK because he is matching me.
And now he is changing a tiny bit,
and it feels good to follow. Ifhe can
be me, then I can be him and follow
to a new state.”

Finding Your Child’s Positive
Intentions

In the previous chapter, you read
about Six Step Reframing, and how
finding positive purposes or inten-
tions in even the most “negative”
behaviors can start us on the path to
finding new choices.

This is particularly important and
useful in parenting. When our
children misbehave, it can be very
easy to assume negative intentions.
In our parenting classes I sometimes
hear parents say things like, “My
child is in a power struggle with me
— he just wants power.” or “Some-
times it seems like my child is just
trying to get to me. He figures out
exactly what will upset me and does
it.” It’s easy to label children’s be-
havior as mean or aggressive or
even “bad.” If we think of our
children as having negative inten-
tions, we become adversaries.

In contrast, when we assume our
children always have positive inten-
tions, it &

makes our
job easier.
Rather than

assuming

if 5
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our child wants power, we can ask
ourselves, “What would having
power do for my child that is posi-
tive?” Having power might be a
way for the child to feel safe in the
world, to feel worthwhile, or some
other positive purpose. Even when
we don’t know exactly what our
child’s positive purpose is, knowing
that there always is one changes our
feelings and actions toward our
child. We no longer need to be at
war with our children’s mis-
behavior. Instead, we can ally
ourselves with our children’s posi-
tive purposes and assist them in
finding better ways to get what they
want — ways that are also more
acceptable to us and others. Here’s
an example of how this works:

When our children were much
younger, I walked into the living
room one day and saw Mark, 3,
hitting Loren, 1. Since Mark was
being quite forceful, I moved quick-
ly to keep Loren from being injured.

“Mark, NO!” I said clearly and
firmly, as I moved the two of them
apart. “I don’t want you to hit
Loren.”

Kneeling beside Mark, and shifting
my voice tone completely, I asked
gently, “Mark, what were you
trying to do?”

“I want Loren off my blocks.”

This made a lot of sense. At one,
Loren was quite mobile, and
thought knocking down towers was
a fun activity. “That sounds like a
good idea.” I agreed complete-
ly with Mark’s positive inten-
tion. “Let’s think of how we
can make sure your tower
stays safe. Do you want me
to help you move this tower to
the table, so Loren can’t get it?”

Next Page >
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“Yes.” Mark thought this was a
good idea.

“Now, that will work much better!
Now you can build your tower and
it will be safe!”

Many children’s quarrels are varia-
tions of this scenario. When
children don’t get what they want,
they tend to push, hit, shove and
yell. From the outside it may look
like one child is being mean. From
the child’s perspective, it’s the only
way she can think of to get some-
thing she wants. Our job as parents
is to respect the positive intention,
and offer better ways to achieve it.

Positive Intentions Respect Both
Children and Parents

When a child misbehaves, many
parents only use Step 1; they try to
stop the unwanted behavior. IfI had
done this with Mark, he would feel
frustrated and resentful because he
still has no way to protect his block
tower. That’s what he really wants.

Hitting and shoving was only a way
for him to try to get it.

If we only stop unwanted behavior,
children often gradually learn to
think of themselves as “mean” or
“bad.” They feel in conflict because
as they see it, they can either hit and
shove and get what they want, or be
“nice” and lose something impor-
tant to them.

In contrast, using all four steps
enables you to help the child identify
her positive intention and find
another solution. Three of the long-
term effects are:

o The child thinks of herself as having
good intentions, in contrast to being
“aggressive” or “bad.” This adds to a
positive self-concept.

o The child eventually will come to think
of other children in the same way —
that even when they do things he
doesn’t like, they are acting out of
good intentions.

e The child learns to automatically think
of alternative solutions and use her

)
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creative resources whenever there is a
problem to be solved.

Finding the Positive Intention
With Children

To-use when a child is “misbehav-
ing” — likely to hurt himself,
another person, or abuse property.

1. First interrupt, limit or stop the
unwanted behavior, as quickly and
calmly as possible.

2. Find the positive intention of the
unwanted behavior. “What is it that
you are trying to do?” “What is it
that you want?”

3. Agree with or acknowledge the
child’s positive intention. “It’s im-
portant to protect your toys.”

4. Help the child find other ways to
achieve his positive intention.
“How else could you accomplish
that.” With young children it can be
useful to mention possibilities for
the child to consider.

Building Self-worth: Self vs.
Behavior

It’s important to know how to talk
aboutour children’s behavior so that
we make it easy for them to behave
well and feel good about themsel-
ves. Unfortunately, the way
parents often speak to and about
their children makes it more dif-
ficult for the child (and the parent,
t00).

Have you ever heard a parent say
things like, “Johnny, I wish you
weren’t so inconsiderate!” or “I
don’t know how you got to be so
hyperactive!” If we talk this way to
our children, we are acting as if
being “inconsiderate” or “hyperac-
tive” are permanent personality
traits. We are talking as if this is

Page 10
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who our child is. “Johnny has
brown hair, two arms, and is hyper-
active.” We call this “Language of

Self.” When Johnny hears this, he -

may feel bad that he is inconsiderate
or hyperactive, but since he hears
this as something that he is, it isn’t
something he can do anything
about.

Rather than speaking about
Johnny’s Self, we can simply com-
ment on Johnny’s Behavior in a way
that Johnny knows he has choice:
“Johnny, Grandma doesn’t want
anyone running in her living room.
If you feel like running right now,
you can do that in the back yard, or
you can think of something quieter
to do in here with us.” If you im-
agine that you are Johnny, you can
getasense of how this is much easier
to respond to positively. We’re not
calling Johnny an inconsiderate or
hyperactive person; we’re simply
talking about Johnny’s Behavior
and telling him what choices he has.
The guideline is that when we want
to shift our child’s behavior, we
make our job easier if we talk about
it as a separate Behavior, not as part
of our child’s Self.

By using “Self” language when your
child is behaving well, you can help
your child identify with personality
characteristics that will serve your
child, and build a positive sense of
herself. This is what is often called
“self-worth” or “self-esteem.”
Here are examples: “Sara, thanks
for giving a toy to Allison; you real-
ly know how to share.” “That’s a
great idea for how to get up onto the
rock; you’re good at solving
problems.”

We recommend starting with the
specific behavior, so that your child
knows what you like: “Thanks for

“I have seen the future and it is very
much like the present - only longer.”
- Kehlog Albran
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setting the table.” Then you can
help your child think of this as some-
thing characteristic of him or her:
“I’m glad you’re so helpful.” This
helps your child think of this as an
example of the way she is, and to
take pride in this.

Of course, it’s wise to use this kind
of praise in moderation. Overdoing
this could encourage a child to rely
too much on external praise and sup-
port, rather than noticing the
pleasure that is inherent in acting in
ways that are cooperative and
respectful of others.

Temporary vs. Permanent
Language

Similarly, we have a choice about
speaking of our child’s misbehavior
as something temporary, or acting
as if our child’s misbehavior is per-
manent. Here are some examples of
using “Permanent” language:
“You’re always teasing your
sister.” “Every time I give you a
chore, you don’t want to do it.”

“You're always hitting.” If we
speak to our children using per-
manent, through-time language, the
child gets the message that he has an
undesirable behavior, he has always
had this undesirable behavior, and

‘he always will have it. Even if we

are right that our child has always
done something, speaking in this
way gives the child an implicit mes-
sage that he can’t change.

In contrast, we can use “Tem-
porary” language when we want the
behavior to be temporary: “You
were poking your sister right then.
If you do that, you will need to play
in another room for a while.” “I
know you don’t want to do this
chore right now. You still need to
do it, before dinner.” “I don’t want
you to hit Sara. Do you want to play
over here so that you have more
room?”

Using Temporary Behavior lan-
guage leaves the door open for the

Next Page b~
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child to change. While it is usually
not a complete solution in itself, it
gives you a much better chance of
being successful in using other
parenting methods such as redirect-
ing a child’s behavior or “time out.”

When to Use Language of
Permanence

In general, when you do want your
child to do something more often in
the future, talk about it using lan-
guage that implies permanence;
when you don’t want your child to
do something, describe it using lan-
guage implying that behavior is
temporary. Doing this makes it that
much easier for your child to think
of misbehaviors as temporary, and
other more resourceful qualities as
permanent.

Some examples are: “Having fun?
I’m glad you kids get along so well
together.” “Thanks for being quiet.
It’s nice that you are so quiet in
restaurants.” Justas in the Behavior
vs. Personality examples, we begin
with something specific, and then
speak of it as going through time. If
I say “You are so quiet in res-
taurants,” I am speaking about this
behavior as going through time.
This is very different than saying
“Well, for once, you are quiet! I
wish you were like this most of the
time.” Here I am presupposing that
the child is not quiet most of the
time: the only reason I need to wish
he were quiet is because he usually
isn’t.

Although we have presented “Be-
havior vs. Self” and “Temporary vs.
Permanence” for simplicity, they
are most effective when used
together. Behavior and Temporary
for misbehavior; Self and Per-
manent for behaviors you want to
encourage.

“Nonsense is good only because
common sense is so limited.”
- George Santayana
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SYMBOLIC EMOTIONAL
RESOLUTION (S.E.R.)

arl Jung was a pioneer in the discovery and utiliza-

tion of symbols and symbolism in psychotherapy.
For Jung, a symbol, whether used in dreams or in the
waking states, served two major functions. First, it
represented an attempt to satisfy an unconscious im-
pulse that had been frustrated. Secondly, symbols
“transformed primitive instinctual drives” (Jung,
1961). The essential features of Jung’s theory of sym-
bolism are disclosed in this statement by him: “The
symbol is not something whose meaning is common at
all. Such is not its significance; on the contrary, it
represents an attempt to elucidate, by means of analogy,
something that still belongs entirely to the domain of
the individual of the unknown” (Collected Works of
Carl Jung, Vol. 7, p. 287).

Some therapists work to disclose the personal sig-
nificance of a particular symbol. Once the meaning(s)
is/are identified, a “major breakthrough™ is said to have
occurred. The person has worked through an impasse

o
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and is ready to move forward. The minimum average
time span for this type of work is 5-8 years of bi- or
tri-weekly sessions.

Symbolic Emotional Resolution (S.E.R.) employs the
concepts of individuality and symbolism to promote
rapid change. Instead of waiting for a symbolic dream
to analyze, S.E.R. uses the natural ability of the uncon-
scious mind to communicate in symbols. Once the
metaphorical symbols are created, the person “exchan-
ges” them with parts of him/herself to free the self of
“emotional albatrosses.”

Using both NLP and Hydrotherapy, the format for this
new technique is as follows:

1. Establish rapport and an outcome (via Qutcome Framing).
2. Establish an anchor for dissociation.

3. Orient to trance state.
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4. While in trance state, age regress patient by means of
metaphor. EXAMPLE: Have patient visualize photo
album in which each page of this album represents 1 year
of the patient’s life.

5. Ask client’s unconscious to “turn back the pages to the first
time you experienced “X” and just see the experience.”
“X” = unwanted emotional reaction in specific context(s).

(a) While speaking, fire anchor for dissociation.

(b) Have unconscious give some ideodynamic motor
response when experience has been located.

6. While releasing dissociation anchor, ask patient’s uncon-
scious to “float down to that scene as a present-age person
and be with that younger, earlier self.”

7. Have the present-age self then “give to the younger self some
sort of symbolic gift which represents the needs and wants
that weren’t met then -- but are being met now.”

(Therapist can give suggestions of healing or learning as
well.) PAUSE FOR A FEW MINUTES IN SILENCE.

8. Then, have “younger self give to present-day self some im-
portant symbolic gift which represents thanks, assurance,
resolution, etc.”

9. As an option, therapist can give suggestions of love, con-
fidence, etc. as well as generative suggestions.

(a) Have present-day self float back into his/her own
body and rest comfortably, knowing that a special change
has occurred for all parts of yourself.

10. Reorient to waking state.

11. Perform ecology check.

Upon reorientation, patients awake with powerful,
positive feelings of wholeness and a sense of wonderful
release of past negation.

In summary, this procedure makes use of unconscious
symbolism to promote change when doing content-free
(or partially content-free) therapy. Because the sym-
bolic gift is created by the patient, this covertly serves
as a means of empowering the patient. The symbol
also serves as a powerful, natural anchor which the
patient can use in a variety of ways.

Below is a partial transcript of a session using Symbolic
Emotional Resolution (S.E.M.). At this point of the
session, rapport has been established, outcome estab-
lished, dissociation anchor completed and trance
induced.

May 1990

R

Therapist: “... and your unconscious can produce
for you a photo album or scrap book or a creation of
your own ... with each page representing one complete
year of your life.”

Therapist: “Now, your unconscious can turn back
the pages to that first event. ... that first time when you
learn “X,” and see it clearly. (If the client is auditory,
use this representational system.) FIRE ANCHOR
FOR DISSOCIATION WHEN SPEAKING THE
LAST SENTENCE.

Release dissociation anchor

Therapist: “As an unconscious mind at this present
age, float down and be with that younger, earlier self
in that scene. You can explain to that part of yourself
that you are from his future. You have many more
talents, abilities and experiences than he had. And
your unconscious can give to the younger self some
symbolic gift which represents the needs and wants that
weren’t met then...but are being met totally NOW.
One patient in trance gave the symbolic gift of the sun
which represented warmth and strength which were
needed then and now. Your unconscious can produce
for you a special gift of its own. And the present day
you can enjoy the wonderful feelings being ex-
perienced by the younger self. And as the youn ger self
continues the powerful changes within, notice how his
facial expression has changed; and it changed, because
he has made a wonderful revelation and decision about
both of you.”

(It should be noted, at this point, very often a sub-
modality change occurs spontaneously. Also, the
therapist can suggest submodality changes of “a
brighter face” etc.)

Therapist: “Of course, he (younger self) has a spe-
cial gift of thanks for you and your unconscious too.”

Therapist can now include suggestion of resolution,
release, learning, etc. and generative suggestion prior
to reorientation.

© 1990 Orman and Margetis

Used with permission.
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he NLP toolbox today is brim-
ming with visually orented
tools.

Let’s explore something new, yet
not so new: SOUND.

This is an open invitation to try,
just try, sound as another pathway
of perception, a road leading
directly into the inner world of the
persons you are speaking with.

~ How do we perceive the world?

~ How do we proccss the information
about the world?

» How do we make use of the structural
context of the information?

SIGHT AND SOUNDS-
SOME DIFFERENCES

Sounds, at least sounds coming
from humans, are usually under
the control of the person making
them. If you or me hear some-
thing, we have absolutely no way
of controlling the volume of the
sound, its intensity, or the par-

““An expert is a man who doesn’t
know all the answers but is sure that
if he’s given enough money, he can
find them.”

- Rex Fletcher
e emmec o e e e S LR R i D e

" A SOUND APPROACH TO

THE STRUCTURE OF
EXPERIENCE

ticular “nuances” of the sound.
The eyes have it easy: you only
have to close them to stop visual
stimulation.

Another feature of the auditory
system 1is the capacity for analyz-
ing data, which is certainly useful
— we can locate the point of origin
of a sound, whether it is coming
from behind us, from one side,
etc., and get a pretty good idea of
its distance from us without even
looking back.

Contrast that to what the eyes have
to do: they have to be set on some-
thing in order for it to be seen.

SOME SIMILARITIES

In their own specialized way, both
the eyes and the ears allow us to
judge our proximity to objects,
making it possible to perceive
them in terms of dimensions,
depth, and intensity, for instance.

There is a body of knowledge
about the synergy between sight
and sound. It’s called synesthesia.
It’s what people, at lease some
people, experience as sensory
blending where a voice produces
sound in the mind of the receiver,
as well as colors and even taste.
People who experience synes-

BY Jean P. Routhier

thesia can see what you’re saying,
literally.

To the 19th century French poet
Arthur Rimbaud, the vowel
sounds were seen in colors: in a
sonnet, he described A as being
black, E as white, I as red, O as
blue and the vowel U as green.
People listening to “colored
music” as it were, would tend to be
particularly sensitive at a personal
and emotional level. Because of
this, they may be able to judge
someone’s emotional state by
noticing slight tonal variations that
others would miss... which is the
point of this article.

HOW DO WE HEAR WHAT
WE HEAR?

First, we recognize a sound by its
particular characteristics meaning
that if we can recognize it, it has
structure. Without structure,
what could we hear, see or feel if
we could not recall perceiving it
previously? When we hear a
voice, we know immediately
(well, most of the time) whether
the person speaking is someone we
know or whether she is a stranger.
The listener must be capable of
identifying the characteristic har-
monic forms that a particular voice
or instrument can produce.

Next Page >
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Our auditory acuity will determine
the degree of quality information
that we can extract from what we
can hear.

Perceiving a sound is a reactive
process. Sound vibrations that get
to our ears are measured in
“Hertz” (HZ) or “cycles per
second.” As weird as it may
sound, we don’t hear the actual
sound that is being made; rather,
air is perturbed, domino-like and
it is this effect which is “heard.”
Think about it. The map is not the
territory...

HOW DO WE SAY WHAT WE
SAY?

Any physical system making a
sound is using an energy source
and a body capable of vibrating.
Right? Right! The human voice is
made possible by the air that we

10 ™

Moving Soon?

Your Anchor Point is
delivered to you via 2nd class
mail. If you don’t send us your
new address before you move,
HISTORY HAS TAUGHT US
THAT THE POST OFFICE

~ WILL PROBABLY NOT
FORWARD YOUR ISSUES
TO YOU ... _
and we won’t replace them
for free either.

Be Sure to Send us your New
Address atIeast 6 Weeks
BEFORE YOU MOVE!
(including zip code changes)
Please send your old mailing label
and new address to:

Anchor Point: Address Corrections
~ P.0, Box 26790
Lakewood, CO 80226-0790 USA

expel and its being forced out by
the vocal cords. The mouth and
the nasal cavities in particular
serve as resonators which gives
our voice its individual charac-
teristics. We articulate and
infinitely vary the way we produce
our sounds: the attack, sustain,
delay and release in musician’s
parlance.

HOW DO WE USE ALL THIS?

Let’s imagine that you’re meeting
a female client. As you shake
hands in that particular way you
have of anchoring, you are looking
deep into her eyes and you say in
that positive yet neutral tone of
voice “How are you?” These ini-
tial few seconds are crucial: you
are already eliciting the first ele-
ments of that person’s strategies,
the very structure of her ex-
perience.

Notice her eye movements, her
temperature, the length of time
and intensity of your handclasps;
and notice too, the ambient
sounds, the very tiny and percep-
tible peculiarities of the sounds
that emanate from the person.

Call that rapport on many levels if
you will, call it empathy; in fact
call it anything you like. And
CALL it using your voice as a
vocal mirror so that the person
before you feels at least neutral
towards you. Call it using rhythm
to give your voice a dancing and
elegant quality. Call it using
silence to reinforce the impact that
you want some key words to pos-
sess.

Use your hand, eye, and body
movements to subtly underline the
main points you want to make; and
USE your voice to test whether
you understand what that person is
saying and if you understand what
she is saying to you.

To make sounds is at once a physi-
cal and kinesthetic experience and
all sounds affect us humans. If
you choose to listen, you will hear
sounds everywhere.

In some quarters it is almost “un-
heard of” to use anything but
timeline and other powerful visual
perceptual tools. They work.
Eine:

Perhaps another channel of com-
munications might be appropriate
in some situations such as business
dealings and negotiations?

Now how about adding to your
arsenal?

Albert Mehrabian and his col-
leagues did find that 38% of the
meaning of our verbal com-
munications is through intonation
and only 7% is through the words
we use!

Sound, much like humor, is an
unsuspected change agent. With
sound you can effect an immediate
reframe. You can “soften” dif-
ficult situations. You can
dramatize points easily, subtly en-
hance presentations of any kind, to
any number of people, anywhere,
anytime.

Sound, in the sense that I am using
ithere, is the powerful context, the
potent structure, of the spoken
words.

In closing, I say to you: “Hear the
words, and listen to the structure.”

Jean-P. Routhier is a successful ex-
ecutive and practicing Adult Educator. A
Master Practitioner, he conducts training
seminars aimed at developing upper
management capabilities. His interests in-
clude playing music, flying and learning.
He is completing a Master’s Degree in
Adult Education at the University of
Sherbrooke in the Province of Quebec.
“JP” is the present President of I‘Associa-
tion Quebecoise de Programmation Neuro
Linguistique.’
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s Facts you should know

about modeling

Modeling is the process which gen-
erated the trail of techniques that
are marketed commercially as NLP.
Modeling captures, encodes, and
transfers the skills and abilities of
expert performers.

Learn The
Six Steps To
Model Expert
Performance

Advanced Behavioral Modeling™
(ABM) is a cutting-edge technology
which expands the original NLP
modeling process developed by
Bandler and Grinder in the early
1970s.

ABM's power arises from the
synthesis of the original NLP
process with proven techniques
from behavioral science, artificial
intelligence, and accelerated learn-

ing.

ABM enables you to dramatically
reduce training time and increase
levels of performance.

What's unique about this
training?

Modeling

Master Practitioner

Our proven track record of success!

ABM was created and developed
e et by Wyatt Woodsmall, Ph.D, and
Cemf_lc:a Ll Richard Graves over a six year
Training period. ABM has been rigorously
tested and validated with outstand-
ing results in both the private and

ggﬁ‘gﬁizcgzg:;eng?;ilﬁ July 7 to 22, 1990 federal sectors. Models have been
model experts drawn from Best Western Springfield Inn developed fpr_chents on marketing,
selected professions. : P sales, negotiations, photography,
6550 Loisdale Court interrogation, and military marks-
This training is open to anyone. (S%g?géf}gé(}? 22100 manship, to name a few.
Successful completion will result
in the award of Modeling Certifi- | oo idential) Recently, ABM, Inc., won a contract
cation. Master Practitioner RLSecenya to model a major olympic sport.
Certification also will be awarded HobEurthas asemati o The olympic team selected the ABM
to any certified NLP Practitioner | °- AT T F}‘;O‘i-'ess over others as the most
upon successful completion. . . ikely approach to improve their
PO P Advanced Behavioral Modeling, Inc. athletes’ performance for the 1992
Tiathers: 801 South 20th Street Olympics.
ol i Arlington, Virginia 22202
Wyatt L. Woodsmall, Ph.D. [703] 979-3835 or [703] 239-8581 Master the ABM process by at-
Richard T. Graves FAX [703] 979-4530 or [703] 425-8200 tending this powerful training,.
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Product Review

Stories That Change People - a workshop with David Gordon

Audic Cassette set with Workbook ;
$175.00 from FuturePace

ccasionally, we find a very special restaurant.

It is usually so unpretentious it is almost incog-
nito, and yet has a light, genuine romantic atmos-
phere, life generally reserves for occasions like “the
first blushes of a new love.” Every week the house
wine, an exquisite nectar, is imported from Bacchus
himself. The savory aroma wafting from the kitchen
beckons you to partake of generous, yet affordable
portions ordered from an amazingly diverse menu.
Your meals are consistently excellent. The owner
and his entire staff whisk you “right to your table”
while calling you by your first name...and are ac-
tually pleased to see you and be of service.

Then, it happens. This precious island of grace gets
discovered and becomes “cursed with popularity”.
Now delicate sauces are replaced
with catsup, the vintage of the house
wine becomes “last week”, the por-
tions shrink while the price doubles,
people line up around the block wait-
ing for hours to get in and be greeted
by a new guy at the door sporting a
3-day old beard and who calls
everyone Sweetie...

OK, now you know why I hesitate to
share a “good thing.” 1 really en-
joyed these tapes. So, if I tell you
about this David Gordon guy, you
have to promise not to tell anyone
elsei

Once upon a time, and a bunch of
years ago, David Gordon wrote a
book  entitled, Therapeutic
Metaphors. This book was and is a
well considered treatise on the ancient art of storytell-
ing. “Metaphors are a way of talking about
experience.”(Page9) Besidesbeing enjoyablediver-
sions the use of metaphor is important. “All
therapeutic approaches and systems make explicit and
implicit use of metaphors.” (Page 8) Both the book
and the tapes will teach you how to create metaphors
that affect change. Both cover the underlying struc-
ture and associated components of efficacious,
therapeuticstorytelling. However, theinformationon

the tapes is more current than the book, and reflects an
additional 12 years of practical experience.

The tape set consists of 9 tapes (approximately 18
hours) recorded at a live metaphor seminar, and a
relatively pathetic 4-page supplemental handout.
Gordon’s presentation style is humorous, thought-
ful, and occasionally earthy. His skill as a trainer
is evident by the quickness with which he incor-
porates what is going on around him (feedback)
easily into the lesson at hand. It is my sense, that
participants of a live David Gordon workshop
would definitely get their monies worth. On the
other hand, the price of the tapes is a bit steep in
comparison. The primary advantage to tapes over
“the real thing” is portability. Take David along in
your car. Take David with you when your biking.
Take David to the beach. If you
didn’t catch what David said, rewind
him.

Technically these tapes both enjoy
and suffer from “live performance
syndrome. > " SEor ) ‘exdample:
Gordon’s voice carries clearly but
the workshop audience tends to be
difficult to hear and understand.
The content is informative and
spontaneous but the recording itself
is slightly uneven. Laughter may
sound like thunder while dialogs
with demonstration subjects
(presumably on the stage) fade out.
On the production side, the ends of
the tape overlap (repeating the last
few statements from the previous
side or tape), so that no information
is lost. That is a nice touch that
many products fail to provide.

The material on the tapes is covered thoroughly with
a myriad of examples and exercises. As with most
skills of value, practise creates the ability. Enlist-
ing a friend to practise the exercises with you is
highly recommended. Just as listening to music and
reading poetry a troubadour does not make, hearing
the principals of metaphors and then not practising
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the techniques will not turn you into Garrison Keillor
either.

Long about tape 6, Gordon works with a female
subject and demonstrates his skill for weaving mul-
tiple stories and analogues. During the process, he
relates a nifty little piece about how he has “favorite
scars.” Each scar is a symbol of something he has
learned or values, for the experience that the scar
represents. This lovely reframe alone could be
worth the cost of the product if used either for
yourself or with clients.

If you cannot attend a seminar in person, if you like
listening to stories, if developing new skills appeals
to you, and if you think “learning painlessly” is fun,
and you are burdened with excess cash, I suggest
you consider these tapes. I also recommend you buy
the book as a more detailed accompaniment to the
information.

Now if this Gordon guy gets real popular and his
seminar prices skyrocket, and there’s a guy at the
door with a 3-day old beard who calls you
Sweetie...don’t say I didn’t warn you.

HOW ARE YOU USING NLP?
Isn’t it time to get your ideas
published in
Anchor Point?

We are happy to review your manuseripts for
possible publication! Please write for article
guidelines:

Anchor Point
Submissions Editor
P.O. Box 26790

Book Review

Beliefs: Pathways to Health & Well-being
By Robert Dilts, Tim Hallbom and Suzi Smith
Metamorphous Press, 204 pgs., $12.95, 1990

Don’t let the title of this book deceive you. This
book is not just for individuals who are trying
to overcome catastrophic health challenges, this
book is for any individual that wants to work on
changing limiting beliefs on themselves and others.

It’s refreshing to find a book that is fun and enjoy- .

able to read while offering new and refined infor-
mation on belief systems.

The book presents the hypotheses that you can cre-
ate change by “Identifying the present state,
identifying the desired state, identifying the ap-
propriate resources that you need to get from present
state to desired state, and to eliminate any inter-
ferences through using those resources.” In
addition “you’ve got to want to change, know how
to change, and give yourself the chance to change”
(pg. 8). The book cites physiology, strategies, con-

May 1990
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gruency, and belief systems as the four components
that relate to influencing changes.

There are some novel concepts in Chapter 1
(Beliefs: Identification and Change). For ex-
ample, “Beliefs are not necessarily based upon a
logical framework of ideas. They are instead,
notoriously unresponsive to logic. They are not
intended to coincide with reality.” (pg. 17) This
chapter also identifies the Types of Beliefs (Cause,
Meaning, and Identity) and Pitfalls in Identifying
Beliefs. The Pitfalls in Identifying Beliefs are
cleverly named Fish in the Dreams, The Red Her-
ring, and the Smokescreen. It is refreshing to have
terms and labels that my old Latin teacher would
thoroughly disapprove of, labels you can actually
relate to!
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Part of the beauty of this book lies is the delightfully
conversational dialogues taken from interactions
with clients and seminar participants that Robert has
helped. Many chapters (like Chapter 2 on Reality
Strategies and Chapter 3 on Belief Strategies) have
these detailed real-life dialogues. Great care was
taken to add appropriate explanations (i.e., points
up and left with eyes) to better understand the con-
text of what was physically happening during the
interaction. These dialogues expand on the con-
cepts explained in the chapter material. A
discussion and questions usually follow each seg-
ment where actual questions from audience
participants at seminars on the interaction are
answered. These questions could be your own!

Chapter 4 walks you through Imprinting and
Reimprinting Techniques. This chapter contains
the 7-step Re-imprinting Process Summary you can
immediately put to use. The book states “The pur-
pose of Re-imprinting is to give you new choices in
the way you think about the old imprint experience”
(pg. 71). “We’re not trying to confuse them about
reality; we’re allowing them to reexperience the
same things without the scar and the negative im-
pact. We end up with different beliefs, different
resources and the imprint means something com-
pletely different. We’re not trying to erase what
actually happened, because the content of the im-
print is not what makes the difference anyway” (pg.
97). An excellent reimprinting example is given —
the story of the woman with “real imaginary fleas”
who had a handwashing compulsion that ran her life
for 15 years.

Chapter 5 (Incongruence and Conflicting Beliefs)
introduces the idea that life transitions and passages
create conflict. Dilts talks in detail about the chal-
lenges his own mother met with when she was trying
to beat the “mother habit” back in 1982 while she
was battling cancer. The idea of asymmetry in body
posture as a result of conflicting beliefs is also
introduced. This same concept of physiology can
be used to see if a new part has successfully been
integrated as a result of a change process. A 9-step
Conflict Integration Model is given for the readers
use.

“Criteria (Chapter 6) and values are a special
category of beliefs. They are the beliefs you hold
about why something is important or worthwhile”
(pg. 128). The information in this chapter explains
why you can start on a diet and loose your steam
after a few days. Our criteria and physiology are
our true confessors.

In Chapter 7 ( More on NLP and Health), you will
learn a method for visualization, organ language
metaphors, and idioms, and how to use metaphors
as a context for change. Other interesting concepts
like medical beliefs that come in to conflict with
psychological methods and how Doctors influence
their patients beliefs is also explored.

Many interesting questions are posed such as... If
your cancer tumor goes away, who will you be then?
or If there is not reason for living, why bother to
heal yourself? Maybe the key to “remission” is
finding a new purpose in your life.

One whole chapter (8) is devoted to the Allergy
Technique. Four variations of this technique are
detailed in a step-by-step format. The processes are
Fast Allergy Process Summary, Three Anchor Al-
lergy Process Summary, Foreground/Background,
and Mapping Across Submodalities Process Sum-
mary.

Each chapter cites materials referenced in that chap-
ter and a Glossary at the end of the book briefly
explains the NLP jargon used throughout the book.
However, the book does lack a detailed bibliog-
raphy for the novice wanting to find the specific
information necessary to understand the terms in the
glossary. An Appendix is included that does con-
tain information on well-formed outcomes.

I want to stress (no pun intended) that this is a fun,
easy to read book. The text is conversational, per-
sonable, and has really interesting case studies that
will keep you interested. It is obvious that the
authors pulled resource materials from many sour-
ces, their dedication to the task at hand is
admirable. The book flows and the material stays
fresh. This book makes a significant contribution
to the area of beliefs AND health issues. We think
this book is so good, that we are adding it to the titles
that Anchor Point offers their readers!!! This book
gets 4 **x*|

Michael L. Phillips
Publisher
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METAPHOR FOR
NLP

By Paul M. Brown, M.S.

ndividuals trained in NLP are

well aware of metaphor use in
communication and influencing
change. I have searched for a
metaphor that would be useful in
explaining NLP to clients and
others. I was thinking about this
situation recently and what came
to mind is a metaphor that seems
to fit very well. Having worked as
a research physicist designing and
using several types of micro-
scopes, what surfaced first was
that “NLP is a Microscope.”
Microscopes are useful to enlarge
small things for examination and
isolating small parts of larger sys-
tems. Certain aspects of that

metaphor fit well while others did

not. This was chunked up to
“NLP is an Instrument,” and after
some consideration of several in-
struments one stood out as an ob-
vious choice. The more I thought
about that choice the more I liked
it and what follows is the result of
that thought process.

NLP is a Video Camera! Prac-
tioners are directors/acting coaches.
A client is an actor performing in
their own play titled “Their Life.”
The actor has many roles in their
play. The acting or performance is
their behavior in their play. Scenes
of their play are the actor interacting
with others or themselves.

The metaphor given are more suited
toward a therapeutic or behavioral-
change type of application. The
actor seeks out a director/acting
coach who can assist them in
modifying their performance in a
role or roles to better achieve desired
outcomes. The director/acting
coach does this by focusing their
“camera” and zooming in on be-

havioral traits of the actor. The
actor is then coached to do one or
more of the following: Generate
and rehearse a new behavior, step
in and out of scenes, act as if, make
a change in physiology, improve
audience rapport, generate new
strategies for entrances and exits,
move scenes within scenes, adjust
brightness or dimness of certain
scenes, add color or intensity of
scenes, adjust certain voice
tonalities, add or change back-
ground noise or music, make
adjustments in their time-lines,
and other possibilities too
numerous to list. The possibilities
that can be offered by a direc-
tor/acting coach is dependent upon
their training, experience and
creativity.

The metaphor “NLP is a Video
Camera” also works in areas other
than therapeutic. Individuals from
fields such as consulting, business,
education and healing who are
trained in NLP can aim their
“camera” in those directions as well.

One of the major strengths of NLP
is its process orientation. A
camera certainly has no preference
where it is pointed and cares little
what is passing through its lens.
The concern of the content is left
totally to the responsibility of the
user.

QUIET ON THE SET!
Ready! Lights! Action! Camera!
Scene 24 Take 2
Paul’s Life
CLAP!

© 1990 by Paul M. Brown

-Brown, M.S., a practioner of NLP,
is a consultant/trainer and maintains a
private practice. He is the owner/operator
of AlerResponse specializing in programs
and trainings for business and the general
public in the areas of stress alleviation,
interpersonal communications and profes-
sional/personal development. He can be
contacted at P.0.Box 12090, Boulder, CO
80303, Tel. (303) 659-1753

The Genius of
Richard Bandler

*"NLP Comprehensive

Denver, Colorado
May 11-14, 1990

$475; $395 with $100 deposit
postmarked by April 30, 1990

- (303) 442-1102

Limited Sbace
Register Now

2897 Valmont Road Boulder CO 80301
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A WORLD OF CHANGE AWAITS YOU IN GERMANY THE LOCATION
OF INTERNATIONAL VI NLP.

How WILL THE CHANGES IN EUROPE AFFECT YOU IN THE NEXT DECADE?
WILL THIS GIANT STEP ADD A WHOLE DIMENSION TO YOU AND YOUR
BUSINESS?
OR

WILL YOU MISS OUT ON UNDERSTANDING AND PARTICIPATING IN THE
NEW GLOBAL ECONOMY?

THIS YEAR INTERNATIONAL VI NLP wiLL BE HELD ON LAKE TITISEE
IN THE BLAck FOREST OF GERMANY. YOU WILL TRAIN WITH THE FINEST
TRAINERS FROM THE U.S.A., GERMANY, SwWITZERLAND, HOLLAND, FRANCE
AND ENGLAND JUST TO MENTION FEW. YOU WILL SPEND YOUR DAYS WITH
AN INTERNATIONAL TRAINING GROUP FROM OVER 15 COUNTRIES FROM
AROUND THE WORLD. YOUR EVENINGS WILL BE SPENT DISCUSSING,
RESEARCHING AND DEVELOPING IDEAS IN BUSINESS, THERAPY, EDUCATION
AND MODELING GROUPS. IN ADDITION TO THIS YOU WILL BE CLOSE
ENOUGH TO TRAVEL TO ANY MAJOR CITY IN EUROPE AND PERHAPS A SIDE
TRIP TO WHAT IS LEFT OF THE BERLIN WaLL.
THIs SOCIETY OF NEURO LINGUISTIC PROGRAMMING INTENSIVE CER-
TIFICATION WILL OFFER FOUR LEVELS:
TEcHNICIAN (10 pays) AND/OR Hypnosis (10 pAyvs)
PRACTITIONER - MASTER PRACTITIONER - TRAINER TRAINING

DATES: Leave sTATES JUNE 30 TRAIN JULY 2-21 ReTurN JULY 22
LOCATION: MARTIM TITISEEHOTEL ON LAKE TITIISEE
BLACK FOREST, GERMANY
COST: $3395.00 THIS PRICE INCLUDES YOUR TOTAL PACKAGE BELOW
AIR TRAVEL: LUFTHANSA WILL START YOU ON YOUR GERMAN
EXPERIENCE FROM MANY US GATEWAY CITIES.
ROOM: TITISEEHOTEL WILL PROVIDE YOUR DOUBLE OCCUPANCY
ROOM WHICH INCLUDES TV, RADIO, TELEPHONE, AND
SAUNA, FITNESS ROOM, SWIMMING IN BOTH POOL OR
ON PRIVATE BEACH ON LAKE TITISEE. A LIMITED
NUMBER OF SINGLES AVAILABLE AT EXTRA COST.
MEALS: FuLL BREAKFAST AND DINNER.

~ WE WOULD LIKE TO TALK WITH YOU ABOUT ANY QUESTIONS YOU HAVE
ABOUT THE TRAINERS, THE TRAINING PROGRAM, THE TRIP, OR ANY OTHER
PART OF THIS WONDERFUL OPPORTUNITY TO COMBINE, LEARNING AND TRAV-
ELING AND FUN.
CALL OR WRITE NOW! 1 (800) 633-4891
INTERNATIONAL NLP BOX 529 INDIAN ROCKS BCH., FLA. 34635

PS EUROPE IS FREE! THIS ENTIRE PACKAGE OF AIR
TRAVEL FROM GATEWAY CITY ON LUFTHANSA, TWO MEALS,
DOUBLE OCCUPANCY ROOM, COURSE AND CERTIFICATION COST
YOU ONLY $3395.00
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Coming Events

ADVANCED BEHAVIORAL MODELING, INC.
801 South 20th Street - Arlington, VA 22202 (703) 979-3835 or (703 239-8581

July 7-22 Modeling Master Practitioner Certification Training

ADVANCED COMMUNICATION TRAINING, INC.
31 Washington Square West Penthouse B - New York, NY 10011 (212) 529-9227 or (201) 509-9599

May 19-20 Introduction to NLP

MIDLANTIC INSTITUTE OF NLP a Division of the American Hypnosis Training Academy, Inc.
8750 Georgia Ave., Ste 125E - Silver Spring, MD 20910 (800) 343-9915 or (301) 565-9179

June 14-17 & Ericksonian Approaches to Hypnosis
July 26-29 and Brief Pychotherapy Begins

AUSTRIAN TRAINING CENTER FOR NLP
Teybergasse 1/19, A-1140 Wein, Austria - Europe 43-1-894 0017 Fax Ext 17

May 24-27 NLP mit Kindren, Saltzburg (Jorg Pannenbacker)
June 2-5 Unified Field Theory, Saltzburg (Robert Dilts)
June 13-16 Practitioner Training Begins
June 18-20 NLP Intensivseminar, Budapest, Hungary (P. Schutz)
July 13-15 NLP und Schule, Saltzburg (Jorg Pannenbacker)
AVANTA NETWORK
139 Forest Avenue - Palo Alto, CA 94301 (413) 327-1424
July 22 10th Annual Process Community Begins
THE CASCADE CENTER, INC.
P.O. Box 2351 - Kirkland, WA 98083 (206) 820-1312
June 2-3 Purposeful Stories (A Metaphor Workshop)
June 29 Developmental Tasks (Jonathan Rice)
June 30-July 1 Co-Dependancy - Breaking the Cycle
DESTINY PYRAMID
50 Graydon Hall Drive, Ste. 1008 - Toronto, ON M34 344 CANADA (416) 449-9901
May 26 PhotoReading Begins
DYNAMIC LEARNING CENTER

P.O. Box 1112 - Ben Lomond, CA 95005 (408) 336-3457
Jun. 29-Jul. 5 Academy of Behavioral Technology

Jul. 16-26 Trainer’s Training
July 30- 1st Annual NLP Belief and Health Certification Training
Aug. 8 (Park City, UT)
EASTERN NLP INSTITUTE
P.0O. 697 - Newtown, PA 18940 (215) 860-0911
May 12 Self Exploration (The Self Image 1-day Workshop)
Jul. 21-Aug. 5 NLP Practitioner/Master Practitioner Certification Training
FUTUREPACE, INC.
P.O. Box 1173 - San Rafael, CA 94915 (415) 485-1200
May 16-20 Segment IV - Intervention Protocol
May 23-27 Segment VII - Modeling
May 29-June 2 Segment I - Fundamentals of NLP
June 4-8 Segment II - Experiential Array
June 11-15 Segment III - Patterns of Problems
June 18-22 Segment IV - Intervention Protocol
June 25-29 Segment V - Underlying Structures
July 2-6 Segment VI - Reference Experiences
July 9-13 Segment VII - Modeling
July 16 Imperative Analysis Summer Intensive Begins

GRINDER, DELOZIER & ASSOCIATES
200 7th Avenue, Suite 100 - Santa Cruz, CA 95062 (408) 475-8540

May 19 Practitioner/Master Practitioner Phase I Begins (San Francisco, CA)
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INTERNATIONAL NLP VI
Box 529 - Indian Rocks Beach, FL 34635

July 2-22 Practitioner, Master Practitioner, and Trainer Training (Titisee, West Germany)

LEAD CONSULTANTS, INC.
P.0O. Box 664 - Reynoldsburg, OH 43068 (614) 864-0156

May 21-25 Level Two NLP Training
June 18-22 Level Three NLP Training
June 25-29 Level Four NLP Training
Aug. 27-31 Level One NLP Training

LEARNING STRATEGIES CORPORATION
6490 Excelsior Blvd., Ste. W302 - Minneapolis, MN 55426 (612) 925-5565

Aug. 4 PhotoReading Begins
METAFORMATION, INC.
3538 Marlowe Ave. - Montreal, PQ H4A 3L7 CANADA (514) 486-1282
May 11-13 Finbarr Nolan: Modeling the Healing Touch
June 8-10 Prerequisites to Personal Genius with Judith DeLozier
Aug. 5-29 Journey into Magic: Modeling Shamans of Bali

MID-ATLANTIC INSTITUTE OF NLP
402 Fifth Avenue - Huntington, WV 25701 (304) 522-0485

May 9 Introduction to Metaphor
May 10 Advanced Metaphor
May 12-13 Two-Day Intro to NLP Seminar

MILTON H. ERICKSON INSTITUTE OF COLORADO
7260 Braun Way - Arvada, CO 80005 (303) 934-1187

May 11-13 Healing in Hypnosis: Getting the Unconscious
into a Relationship with the World (Stephen Gilligan, Ph.D.)

NATIONAL TRAINING INSTITUTE FOR NLP
801 So. 20th Street - Arlington, VA 22202 (703) 979-3835

Jun. 23-Jul. 1 NLP Business Certification Training
Jul. 7-22 Modeling/Master Practitioner Training

NEW LEARNING PATHWAYS
For Seminars in Utah contact Ann Bogdanich (801) 649-8879

Jun, 25-Jul. 1 Peak Performance Teaching

NEW YORK TRAINING INSTITUTE FOR NLP
155 Prince Street - New York, NY 10012 (212) 473-2852

May 19-20 NLP for the Health Professional

June 9-10 NLP Works in Business (Rodger Bailey)

June 13-15 Reframing

June 15-16 Self-Hypnosis and Auto Suggestion for Health
June 23 Addictions Counselor Training Begins

July 20-29 Residential Ericksonian Hypnosis Training

NLP OF ARIZONA, LTD.
P.O. Box 2800-291 - Carefree, AZ 85377 (602) 252-4840

May 18-20 Hypnosis Training (Tucson)
June 8 Practitioner Weekend Training Begins
June 16 Master Practitioner Residential Begins

NLP CENTER FOR COUNSELING AND TRAINING
1703 Waterview - Richardson, TX 75080 (214) 234-5699

May 11-13 Submodalities - Elements of Experience
May 25-27 Integration of Practitioner Skills and Techniques

NLP COMPREHENSIVE

2897 Valmont Rd. - Boulder, CO 80301 (303) 442-1102

May 5 Positive Parenting
May 9 What is NLP - Free Preview
May 11-14 The Genius of Richard Bandler (Denver, CO)
May 12 Pathways to Your Choices - An Intro to NLP
Jun. 8-July 4 Practitioner Summer Residential Training
Jun. 12-July 1 Master Practitioner Summer Residential Training
Jun. 4-July 5 Intern Summer Residential Training
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THE NLP CONNECTION/NLP PROFICIENCY ASSOCIATES
P.O. Box 7818 - Santa Cruz, CA 95061 (408) 425-3614

NLP of Southern California - Los Angeles (213) 254-3841

May 12 Master Practitioner Certification
May 18 Free NLP Intorductories (Los Angeles)
July 20 Free NLP Intorductories (Los Angeles)
The NLP Connection - New Orleans (504) §91-1212
June 8 NLP Master Practitioner Certification Begins
NLP INSTITUTE OF CHICAGO
P.O. Box 25184 - Chicago, IL. 60625 (312) 271-9578
May 12 NLP and Sales Communication
May 23 Mediation and Respectful Negotiation
June 2 Conversational Change
June 21 Trans-Formations: A 2-Part Intensive Training in Hypnosis and NLP Begins

NLP INSTITUTE OF WESTERN CANADA
2021 Columbia St. - Vancouver, BC VSY 3C9 CANADA (604) 872-1185

Toronto, ON (800) 668-8235 or (416) 977-7810

May 26-27 MasterTrack: Advance Belief Change Strategies
Vancouver, BC (604) 872-1185
May 25-27 MasterTrack: Conversational Change: Powerhouse Language Patterns
May 29-31 The Dynamics of Choice - An NLP Intro
Windsor, ON (519) 735-2688

NLP OF OHIO

676 Everwood Avenue - Columbus, OH 43214 (614) 457-6766

May 22 Self-Esteem: Changing Beliefs About Yourself
May 26-27 Working with People: NLP and Business Communication
June 2-3 Working with People
June 6 Free presentation and discussion of NLP
June 23-24 Creating the Healthy You with Tim Hallbom and Suzi Smith

NLP PRODUCTS AND PROMOTIONS
13223 Black Mountain Rd., #1-429 - San Diego, CA 92129 (519) 538-6216

July 9-21 NLP Accelerated Master Practitioner & Modeling Certification
July 9-21 NLP Trainer’s Training

OTHER THAN CONSCIOUS COMMUNICATION
P.0. Box 697 - Friday Harbor, WA 98250 (604) 748-4994

May 14-25 Spring Fun-Shop

PACE PERSONAL DEVELOPMENT
86 South Hill Park - London NW3 2SN England 01-794 0960

Jun 9 Personal Coaching Day
July 7-8 Summer NLP Foundation Skills Certification

THE SHERLCO CORPORATION
2022 31st Street S.W., Calgary, AB T3E 2N2 Canada (403) 240-3565

Jul. 16-17 Communication for Success - NLP Intro Workshop
July 16 Practitioner Certification Training Begins
SOUTHERN INSTITUTE OF NLP
P.0O. Box 529 - Indian Rocks Beach, FL. 34635 (813) 596-4891
May 18 Practitioner Training Begins (Greensville, SC)
July 2-22 International VI NLP (Black Forest, Germany)

SYNERGETIC PSYCHOLOGY, INC.
13370 Old St. Augustine Rd. - Jacksonville, FI. 32258 (904) 262-1883 or (904) 269-3143

July 9-21 NLP Mega Summer Workshop (Merida and Cancun, Mexico)

UPSTATE CENTER FOR NEURO-LINGUISTIC PROGRAMMING
125 Bonnie Brae Ave., Rochester, NY 14618 (716) 272-4370

June 15-17 The Artistry of Dynamic Presentation (John Grinder)

WESTERN STATES TRAINING ASSOC./NLP OF UTAH
1569 East Waterbury Drive - Salt Lake City, UT 84121 (801) 278-1022

May 25 Business and NLP
June 2-3 Creating the Healthy You
July 30- 1st Annual NLP Belief and Health Certification Training
Aug. 8 (Park City, UT)
Anchor Point
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Anchor Point Subscribers Save 10% Off...

BELIEFS: PATHWAYS TO HEALTH & WELL-BEING BELIEFS

By Robert Dilts, Tim Hallbom, and Suzi Smith

Beliefs: Pathways to Health is BRAND NEW - just published! This excellent book is for any individual :
(with some NLP background) who wants to work on changing limiting beliefs on themselves and others. 0
Some of the topics included: Identifying and Changing Beliefs; Reality Strategies; Belief Strategies; Im- 0

printing and Reimprinting Techniques; Incongruence and Conflicting Beliefs; Criteria; More on NLP and
Health; and one whole chapter devoted (o the Allergy Technique (4 variations detailed in step-by-step for-
mat). This is a fun, easy to read book. The text is conversational, personable, and has interesting case
studies that keep you involved. This book can enhance your personal skills! Order your copy today!!!!

GREEN LIGHT SELLING

By: Don Aspromonte and Diane Austin

If your sales quota is a dot on the distant horizon you need Green Light Selling. Finally, an NLP based
sales book that tells you the HOW and WHY of selling. After 10 years of modeling top salespeople
(pro’s who are consistently 30% over their quotas), the authors developed an underlying sales structure
which will work for any product or selling style. Presented in an easy to follow 5-step model, this book
can help anyone sell well beyond their current levels. This book offers INFORMATION NOT AVAIL-
ABLE ELSEWHERE and includes a certificate for a free instructional cassette tape. Great Buy!

HEART OF THE MIND " m I
By: Connirae Andreas, Ph.D. and Steve Andreas, M.S.

~ This book will be one of your NLP favorites. Heart of the Mind is Of m

a fascinating collection of easy to read case studies. Each chapter demonstrates a specific NLP technique

in action; many chapters also include step by step instructions which the reader can learn from and use m l N D
themselves. This book covers a broad range of techniques including NEW MATERIAL NEVER

BEFORE PUBLISHED! Some of 21 chapters include: Engaging Your Body's Natural Ability to Heal,
Eliminating Allergic Responses, Positive Motivation, Making Decisions, Parenting Positively, Becoming

More Independent in Relationships, and the Naturally Slender Eating Strategy. Excellent! \4
Name: Subscriber No. on label):
Address oy
C'ty State le Engaging Your Inner Power to Change
VISA/MC No. Exp. Date with Neuro-Linguistic Programming
Quan _Description Unit Price Total
Beliefs: Pathway to Health $12.95 each
Green Light Selling $14.95 each
Heart of the Mind $9.50 each
Sub Total vk AT
DISCOUNT - LESS 10% ! -( ) FOR CURRENT SUBSCRIBERS ONLY

SALES TAX (COLORADO RESIDENTS ONLY) 4.2%
ADD Ship/Handling : $7.00 EACH book
TOTAL ENCLOSED

**All orders must be paid in advance in U.S. Currency and paid with o designated charge card, postal money order, or with

funds drawn against @ U.S. bank. There will be no exceptions. Shipment of books paid via personal checks will be delayed 10
days (or until check clears the bank).
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